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The current research, as the first dissertation at MA level in China devoted to the study 
of escort interpreting, is an attempt to explore the myth of this profession from the 
perspectives of interpreting theories, cultural transmission and ideal communication 
respectively. The motivations behind this research on the one hand are to help improve 
the quality of escort interpreting by theoretically rediscovering it; on the other hand to 
promote the profile of escort interpreting so as to trigger more academic interest to this 
intriguing profession.  
 
This dissertation is divided into five chapters, with Chapter 2, 3 and 4 dominant, 
aiming to present a broad overview of this profession and offer strategies and skills to 
improve the quality of escort interpreting. 
 
Chapter 1 is an introduction to the research, including the motive , significance , 
purpose and methodology adopted in the research，also the structure of the dissertation. 
It commences with the comparison of the urgent demand of the market for qualified 
escort interpreters with the acute lack of qualified practitioners in the field, which 
therein justifies the motive, significance of initiating this research. Then three research 
questions are proposed as follows: 
 
1 What are escort interpreting and its working mechanism in view of 
interpreting theories? 
2 What occurs when escort interpreting takes place? 
3 What is quality escort interpreting and how do escort interpreters achieve it? 
 
Chapter 2, from the viewpoint of interpreting theories, defines what escort interpreting 
is through comparing it with other types of interpreting. In other words, the 
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interpreting, but also of great uniqueness that distinguishes it out as an independent 
type of professional interpreting. Further, referring to Daniel Gils’s Effort Model for 
conference interpreting, the working mechanism of escort interpreting is inferred to in 
consideration of its own unique features.  
 
In respect of cultural transmission, Chapter 3 answers the second research 
question-what occurs when the escort interpreting takes place. It expounds that not 
only intercultural communication occurs while escort interpreting works, which is 
common to any type of interpreting, but also the intercultural exchange concerning 
tourism culture makes appearance when the escort interpreting is ongoing. 
Consequently, intercultural communication facilitated by escort interpreting is 
investigated in the chapter 3; meanwhile, the cultural exchange materialized by escort 
interpreters between western and oriental culture is especially highlighted to reason 
that escort interpreting is the medium for culture-oriented communication.  
 
Chapter 4 mainly takes particular aim at the answer of the third research question- 
what the quality escort interpreting is and how to achieve it. Vermeer’s Scopostheorie 
is adopted to be the theoretical foundation of this chapter. Moreover, in conformity to 
Scopostheorie, quality escort interpreting is measured against ideal communicative 
effect from the view of Pragmatics, the criterion of quality interpreting on the grounds 
of the interpreting theories and optimal effect of intercultural exchange from the view 
of cultural translation. With the understanding about what the quality escort 
interpreting is, the dissertation offers the strategies and skills to achieve it. 
 
Chapter 5 summarizes the previous three chapters. Then it underscores the practical 
value of this research to practicing escort interpreters, to China’ tourist industry as well 
as to optimize the curriculum of interpreters training in most colleges of foreign 
languages and cultures in China.  
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Chapter One Introduction 
 
1.1 Motives and Significances of exploring this topic 
 
1.1.1 Briefing on current tourist market ----the need and the inadequacy 
China teems with natural resources and historical relics. In the last 10 years, China’s 
tourist industry has been thriving. Since its accession to WTO, the huge tourist market 
has increasingly attracted greater attention from both home and abroad. The market is 
immense yet, compared with other developed markets, is still experiencing rapid 
expansion.  
 
The domestic tourist market has been booming for years because the Chinese 
consumer economy has remained buoyant. According to a recent survey by China 
National Tourism Administration (CNTA) traveling ranks third in all desired expense 
items among Chinese consumers. The growing consumer spending boosts the 
development of the tourist industry.  
 
Meanwhile, the growth of the outbound tourist market is also very significant. 
Presently, a large population of middle class with strong consumption power is 
emerging in China, especially in megalopolis. China’s outbound tourists reached 20.22 
million in 2003, overtaking Japan for the first time. Currently there are 65 countries 
and areas open to Chinese tour groups.1 Based on the current economic growth and 
the social development of China, China’s outbound tourism is poised to achieve a new 
growth peak.  
 
The inbound tourist market is flourishing at the same time. Since the reform and 
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opening-up, China has gradually become a land full of opportunities and many 
attractions in westerners’ eyes. The number of foreign visitors to China is steadily 
increasing year after year. More and more foreign visitors come to China on business, 
for sightseeing, studying and working. They show enthusiasm for the great ancient 
civilization and its people. In recent years, with China’s entrance to WTO and its 
successful bid for the 2008 Olympic Games, visiting China has become fashionable in 
the western world. Foreign visitors poured in. In 2004, the number of foreign visitors 
has reached 109 million, a growth of 18.9 percent compared with that of the previous 
year. Moreover, the buoyant inbound tourist market has contributed 25.7 billion US 
dollars to China’s foreign reserves.2 Furthermore, the Chinese government has agreed 
that since 2006 foreign –founded tourist companies will be allowed to enter China’s 
tourist market. More and more transnational tour agencies have already geared up to 
compete for China’s huge inbound tourist market. 
 
In brief, China’s tourist industry is now a major pillar for China’s economic growth. It 
is predictable that this industry will have a promising prospect in the coming years. 
Currently, China has already ranked as the 5th  inbound tourist market after America, 
Spain, France and Italy. It is expected that China will exceed other countries, becoming 
the biggest tourist market for foreign visitors in 2020.（Sun Gang, 2003：4） 
 
However, lacunae are also conspicuous in this industry, which demand serious and 
circumspect management. For example, the operation of domestic tourist agencies 
does not conform to that of international practice; professionals for hotel or tour 
agency management are in great need; and qualified escort interpreters for foreign 
visitors are not often found, all of which stand as perfect examples of the inadequacy 
of current tourist market in China. The former two problems require a macro solution, 
                                                        
2  2005-2006 年中国旅游业调查研究报告.
〈http://www.researchandmarkets.com/reportinfo.asp?report_id=42684〉 
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